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øElgar Advanced Introductions are stimulating and thoughtful in-
troductions  to  major  fields  in  the  social  sciences,  business  and
law, expertly written by some of the world�s leading scholars. De-
signed to be accessible yet rigorous, they offer concise an
Proven tools for solving today's most persistent entrepreneurial
headaches--and keeping the focus on business growth Operating
a small business presents entrepreneurs with a continuing series
of problems that need to be solved--and, usually, the smaller the
business, the bigger the problems. Small Business Solutions focus-
es on 13 crises that crop up again and again in most small busi-
nesses,  and  details  how  entrepreneurs  have  identified  and  suc-
cessfully solved them. As a longtime consultant to start-up busi-
nesses, Robert Hisrich has seen these solutions work in scores of
small businesses, both in the United States and abroad. He di-
vides Small Business Solutions into three categories--marketing,
finance, and overall management--and provides market-proven so-
lutions to problem areas in each: Sales & Marketing--Turning sales
into profits, focusing a business Finance--Raising capital, monitor-
ing  and  managing  cash  flow,  valuing  a  business  Management---
Choosing the right partner, changing style as a business grows,
and more
The first  book to look at innovation/entrepreneurship from an in-
ternational perspective, Managing Innovation and Entrepreneur-
ship: A Global Perspective provides a step-by-step process for ma-
naging innovation and entrepreneurship in an organization in both
turbulent and stable economic times. Authors Robert D. Hisrich
and Claudine Kearney demonstrate how to manage innovation on
a day-to-day basis—using a wide range of real world scenarios,
theories, principles, best practices, case studies, and modern ex-

amples. The book provides detailed coverage of each aspect of
the process of innovation required to achieve success, including
what it takes to build an innovative and entrepreneurial organiza-
tion, how to develop innovation and entrepreneurship in both indi-
viduals and teams, how to manage and operationalize innovation
and entrepreneurship, how to develop a global business plan, and
more.
This textbook provides a comprehensive overview of the essential
issues in effective entrepreneurial management. It first introduces
readers to the fundamentals of entrepreneurial management, the
nature of entrepreneurial managers and business planning, be-
fore exploring the specific topics of creativity and innovation, risk
management, entrepreneurial marketing and organization as well
as financing. The authors then move to contemporary topics such
as entrepreneurial growth strategies, e-commerce challenges, eth-
ical  and  socially  responsible  entrepreneurial  management,
franchising, and managing entrepreneurial family ventures. Each
chapter provides a case study and several practice-based exam-
ples to help explain the concepts. By providing a truly internation-
al  approach,  this  text  offers  ample  theoretical  and  empirical  in-
sights into entrepreneurship and small business management. It
is a valuable and up-to-date resource for teachers and students of
entrepreneurship.
Entrepreneurship,  by  Robert  Hisrich,  Michael  Peters  and Dean
Shepherd has been designed to clearly instruct students on the
process of formulating, planning, and implementing a new ven-
ture. Students are exposed to detailed descriptions of 'how to' em-
bark on a new venture in a logical manner. Comprehensive cases
at the end of the text have been hand-picked by the authors to go
hand-in-hand with chapter concepts.The superb author team of
Hisrich,  Peters,  and  Shepherd  draw  from  their  distinct  back-

grounds to create a book that addresses the dynamics of today's
entrepreneurial challenges. From Bob Hisrich's expertise in global
entrepreneurship to Mike Peter's background as a both a real-life
entrepreneur and academic to Dean Shepherd's current research
on cognition and entrepreneurial mindset, this book balances the
crucial line between modern theory and practice.
Combining robust narrative with a wide variety of interesting cas-
es, International Entrepreneurship: Starting, Developing, and Man-
aging a Global Venture shows how entrepreneurs can conduct
business activities across national boundaries and succeed in to-
day’s  hypercompetitive  world.  Robert  Hisrich  shows  how  en-
trepreneurs can develop the skills to identify opportunities and
then manage these opportunities on a global basis. The Second
Edition provides increased attention to culture, and reflects recent
changes in our increasingly globalized world.
One key for success for an entrepreneur is to obtain sales (rev-
enue) and profits as quickly as possible upon launching the ven-
ture. Entrepreneurial Marketing focuses on this and the essential
elements of success in order to achieve these needed sales and
revenues and then grow the company. The authors build a com-
prehensive, state-of-the-art picture of entrepreneurial marketing
issues, providing major theoretical and empirical evidence that
offers  a  clear,  concise  view  of  the  field.Through  an  international
approach that combines both theoretical and empirical knowledge
on entrepreneurship and marketing, this book informs and en-
hances an entrepreneurs' creativity, their ability to bring innova-
tions to the market and their willingness to face risk and change
the world. Key components addressed include: identifying and se-
lecting  the  market,  determining  the  consumer  needs  cost-effec-
tively, executing the basic elements of the marketing mix (prod-
uct, price, distribution, and promotion) and competing successful-
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ly in the domestic and global markets by implementing a sound
marketing plan. Numerous illustrative examples bring the content
to life. The mix of theoretical content, examples, empirical analys-
es and case studies, make this book an excellent resource for stu-
dents, professors, researchers, practitioners, and policymakers all
over the world.
A tool  to help mentors,  coaches,  investors,  and entrepreneurs
find, engage, and develop the unsung heroes of the global econo-
my. Who has the most innate talent for building and sustaining a
business? How can we find these people who are so crucial to the
future of the American and global economy? What are the person-
ality characteristics and behaviors that lead to venture formation
and success? Entrepreneurial StrengthsFinder delves into the psy-
chology of the entrepreneur. Gallup research shows that decisions
and actions influenced by the personality of the entrepreneur im-
pact the survival and growth of any venture. Gallup Chairman Jim
Clifton, author of The Coming Jobs War, trumpets the essential
role entrepreneurs play in reviving the American and global econo-
my,  and  Sangeeta  Bharadwaj  Badal,  primary  researcher  for
Gallup’s Entrepreneurship and Job Creation initiative, spells out
the ten demands of great entrepreneurs, including Know Your Per-
sonal Brand and Take on Challenges. With strategies and action
items for building successful ventures, the book also features an
online test that measures readers’ entrepreneurial potential.
Never HIGHLIGHT a Book Again! Virtually all of the testable terms,
concepts, persons, places, and events from the textbook are in-
cluded. Cram101 Just the FACTS101 studyguides give all of the
outlines, highlights, notes, and quizzes for your textbook with op-
tional online comprehensive practice tests. Only Cram101 is Text-
book Specific. Accompanys: 9780073530321 .
Beat the competition with INTERNAL INNOVATION If 3M’s corpo-
rate leadership hadn’t given researcher Art Fry a creative outlet,
the world would never have seen the Post-it Note . . . Corporate
entrepreneurs, intrapreneurs, mavericks. No matter what name
they go by, these innovators are the pioneering forces within an
organization who spark new enterprises, products, services, and
processes to combat increased global competition. Corporate En-
trepreneurship shows you how to develop and grow your organiza-
tion by designing the culture, structure, strategies, and policies
that  encourage and support  internal  entrepreneurial  ventures.
Bestselling author and world-renowned entrepreneur Robert His-

rich teams up with global management expert Claudine Kearney
to provide action plans, techniques, and insights for establishing
an organizational culture that allows intrapreneurs to develop the
entrepreneurial ventures that will secure value and generate new
growth in your company. Every day, globalization and technologi-
cal  advancements  continue  to  put  more  of  your  competitors
within reach of your customers. In order for your company to stay
attractive and thrive, you need the proven tools and tactics in this
book to: Identify, evaluate, and fund venture opportunities Recog-
nize bright corporate entrepreneurs and create their compensa-
tion plans Create business plans that avoid failure, optimize suc-
cess, and develop and sustain corporate venturing Manage the in-
ternal politics of venturing Effectively implement corporate ventur-
ing into your organization Hisrich uses illustrative examples from
his experience consulting for such global companies as 3M, Alcoa,
Westinghouse, Citi, and many others. Through informative, well-re-
searched case studies, he demonstrates how his concepts help
companies prosper over the long run, gain market share, and stay
on the cutting edge of their potential. If your employees aren’t in-
novating, your company is losing its competitive edge. Use Corpo-
rate Entrepreneurship to give your mavericks what they need to
keep your company on top—all over the world.
Entrepreneurship,  by  Robert  Hisrich,  Michael  Peters  and Dean
Shepherd has been designed to clearly instruct students on the
process of formulating, planning, and implementing a new ven-
ture. Students are exposed to detailed descriptions of ‘how to’ em-
bark on a new venture in a logical manner. Comprehensive cases
at the end of the text have been hand-picked by the authors to go
hand-in-hand with chapter concepts, helping to reinforce key top-
ics. The superb author team of Hisrich, Peters, and Shepherd draw
from their distinct backgrounds to create a book that addresses
the dynamics of todays entrepreneurial challenges. From Bob His-
richs expertise in global entrepreneurship to Mike Peters back-
ground as a both a real-life entrepreneur and academic to Dean
Shepherds  current  research  on  cognition  and  entrepreneurial
mindset, this book balances the crucial line between modern theo-
ry and practice.Includes Connect: A highly reliable, easy-to-use
homework and learning management solution that embeds learn-
ing science and award-winning adaptive tools to improve student
results.
Combining comprehensive coverage with a wide variety of re-

al-life cases, International Entrepreneurship: Starting, Developing,
and Managing a Global  Venture gives entrepreneurs the tools
they need to successfully launch international ventures in today’s
hypercompetitive world. Bestselling author Dr. Robert D. Hisrich
helps students and entrepreneurs develop global business plans,
select international opportunities, and determine the best entry
strategy. The text also covers practical considerations such as le-
gal concerns, the global monetary systems, global marketing, and
global human resource management for entrepreneurs. The fully
updated Third Edition provides increased attention to culture and
reflects recent changes in our increasingly globalized world. Read-
ers will also be exposed to new cases featuring international activi-
ties of entrepreneurs and ventures throughout the world.
Should you take the time to visit customers and suppliers in per-
son? Absolutely. Who makes the best accountant? A pessimist.
What do you do with a good employee who is a jerk? Fire him!
Whether you are a young company that's just starting out or a ma-
ture business looking to grow, Bob pritchett's hands-on advice
and practical examples are a must-read for every manager, busi-
ness owner,  and entrepreneur.  Inside this book, you will  not find
Thirteen Incontrovertible Laws of Excellence. You won't find moti-
vational clichés to frame and put on your desk. And there are no
step-by-step instructions for writing a business plan. Instead, in
Fire Someone Today, you'll  read what Pritchett has discovered
through his years of experience as an entrepreneur and small
business owner. It is a book about what to do, what not to do, and
why. For your business, it could be that one piece of advice that
makes all the difference . . . and even give you a few laughs along
the way. "A year's worth of lunches with someone who has been
way down the road and taken a lot of lumps." ?Guy Kawasaki, Au-
thor, The Art of the Start "Made you think! And that's more than
you can hope for from the typical business book, that's for sure.
Everyone who manages anyone needs to think about the stuff in-
side." ?Seth Godin, Author, All Marketers are Liars "Bob Pritchett
has written a classic for anyone running or starting up a small to
mid-sized  business.  There's  compelling  information  on  every
page." ?Pat Williams, Senior Vice President, Orlando Magic "Fire
Someone Today is a breakthrough for those of us who hate wad-
ing through theoretical business books." ?Kevin Cable, Cofounder,
Cascadia Capital
Entrepreneurship,  by  Robert  Hisrich,  Michael  Peters  and Dean
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Shepherd has been designed to clearly instruct students on the
process of formulating, planning, and implementing a new ven-
ture. Students are exposed to detailed descriptions of 'how to' em-
bark on a new venture in a logical manner. Comprehensive cases
at the end of the text have been hand-picked by the authors to go
hand-in-hand with chapter concepts.. . The superb author team of
Hisrich,  Peters,  and  Shepherd  draw  from  their  distinct  back-
grounds to create a book that addresses the dynamics of today's
entrepreneurial challenges. From Bob Hisrich's expertise in global
entrepreneurship to Mike Peter's background as a both a real-life
entrepreneur and academic to Dean Shepherd's current research
on cognition and entrepreneurial mindset, this book balances the
crucial line between modern theory and practice. .
EntrepreneurshipMcGraw-Hill College
This  title  focuses  on  opportunities  for  growth  and  innovation
through entrepreneurial supply chains, taking the reader through
the entire process of opportunity identification, due diligence, writ-
ing  the  business  plan,  managing  risks,  integrating  the  en-
trepreneurial supply chain venture, and reaping the payoff.
The Entrepreneurial Rise in Southeast Asia examines the start-up
scene environments in Singapore, Malaysia, Vietnam, Thailand,
and Indonesia. The contributors to this volume explore govern-
ment  strategies  to  support  start-up  communities,  local  chal-
lenges, and unique strengths of each country. They answer key
questions  framing policy  and strategic  decision-making at  the
firm,  industry,  national,  and  regional  levels,  such  as:  How  does
technological advance occur, and what are the process and institu-
tions involved? Which cultural characteristics serve to promote or
impede innovation? And, in what ways is wealth distributed or con-
centrated?
EntrepreneurshipMcGraw-Hill CollegeEntrepreneurship, by Robert
Hisrich, Michael Peters and Dean Shepherd has been designed to
clearly instruct students on the process of formulating, planning,
and implementing a new venture. Students are exposed to de-
tailed descriptions of 'how to' embark on a new venture in a logi-
cal manner. Comprehensive cases at the end of the text have
been hand-picked by the authors to go hand-in-hand with chapter
concepts.. . The superb author team of Hisrich, Peters, and Shep-
herd draw from their distinct backgrounds to create a book that
addresses the dynamics of  today's  entrepreneurial  challenges.
From Bob Hisrich's expertise in global entrepreneurship to Mike

Peter's background as a both a real-life entrepreneur and academ-
ic  to  Dean Shepherd's  current  research  on  cognition  and en-
trepreneurial mindset, this book balances the crucial line between
modern  theory  and  practice.  .International  Entrepreneurship:
Starting, Developing, and Managing a Global VentureStarting, De-
veloping, and Managing a Global VentureSAGECombining robust
narrative with a wide variety of interesting cases, International En-
trepreneurship: Starting, Developing, and Managing a Global Ven-
ture shows how entrepreneurs can conduct  business activities
across national boundaries and succeed in today’s hypercompeti-
tive world. Robert Hisrich shows how entrepreneurs can develop
the skills to identify opportunities and then manage these opportu-
nities on a global basis. The Second Edition provides increased at-
tention to culture, and reflects recent changes in our increasingly
globalized world.EntrepreneurshipInternational EntrepreneurshipS-
tarting, Developing, and Managing a Global VentureSAGE Publica-
tionsCombining comprehensive coverage with a wide variety of re-
al-life cases, International Entrepreneurship: Starting, Developing,
and Managing a Global  Venture gives entrepreneurs the tools
they need to successfully launch international ventures in today’s
hypercompetitive world. Bestselling author Dr. Robert D. Hisrich
helps students and entrepreneurs develop global business plans,
select international opportunities, and determine the best entry
strategy. The text also covers practical considerations such as le-
gal concerns, the global monetary systems, global marketing, and
global human resource management for entrepreneurs. The fully
updated Third Edition provides increased attention to culture and
reflects recent changes in our increasingly globalized world. Read-
ers will also be exposed to new cases featuring international activi-
ties  of  entrepreneurs  and  ventures  throughout  the  world.En-
trepreneurshipEntrepreneurship, by Robert Hisrich, Michael Peters
and Dean Shepherd has been designed to clearly instruct stu-
dents on the process of formulating, planning, and implementing
a new venture. Students are exposed to detailed descriptions of
'how to' embark on a new venture in a logical manner. Compre-
hensive cases at the end of the text have been hand-picked by
the authors to go hand-in-hand with chapter concepts.The superb
author team of Hisrich, Peters, and Shepherd draw from their dist-
inct backgrounds to create a book that addresses the dynamics of
today's entrepreneurial challenges. From Bob Hisrich's expertise
in global entrepreneurship to Mike Peter's background as a both a

real-life entrepreneur and academic to Dean Shepherd's current
research on cognition and entrepreneurial mindset, this book bal-
ances the crucial line between modern theory and practice.Manag-
ing  Innovation  and  EntrepreneurshipSAGE  PublicationsThe  first
book to look at innovation/entrepreneurship from an international
perspective, Managing Innovation and Entrepreneurship: A Global
Perspective provides a step-by-step process for managing innova-
tion and entrepreneurship in an organization in both turbulent
and stable economic times. Authors Robert D. Hisrich and Clau-
dine Kearney demonstrate how to manage innovation on a day--
to-day basis—using a wide range of real world scenarios, theories,
principles, best practices, case studies, and modern examples.
The book provides detailed coverage of each aspect of the pro-
cess of innovation required to achieve success, including what it
takes  to  build  an innovative  and entrepreneurial  organization,
how to develop innovation and entrepreneurship in both individu-
als and teams, how to manage and operationalize innovation and
entrepreneurship,  how to develop a global  business plan,  and
more.Technology EntrepreneurshipCreating, Capturing, and Pro-
tecting ValueAcademic PressRecognizing the unique needs of the
technology startup, Duening focuses on intellectual property de-
velopment, funding, and marketing/selling more than other texts
in  this  market.  Extensive  use  of  technology  examples,  case
studies, and assignments keeps the book relevant and motivating
for engineering students. Rich in case studies, examples, and in-
-chapter elements that focus on the challenges of launching and
operating a technology venture In-depth examination of intellectu-
al property development, valuation, deal structuring, and equity
preservation, issues of most relevance to technology start-ups Ex-
tensive discussion of technology management and continuous in-
novation as a competitive advantage Addresses the issue of lead-
ing, managing, motivating, and compensating technical workers
More time on the fundamentals of marketing and selling, as these
are elements of entrepreneurship commonly most neglected by
engineers and scientistsEntrepreneurial MarketingA Practical Man-
agerial ApproachEdward Elgar PublishingOne key for success for
an entrepreneur is to obtain sales (revenue) and profits as quickly
as possible upon launching the venture. Entrepreneurial Market-
ing focuses on this and the essential elements of success in order
to achieve these needed sales and revenues and then grow the
company. The authors build a comprehensive, state-of-the-art pic-
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ture of entrepreneurial marketing issues, providing major theoreti-
cal and empirical evidence that offers a clear, concise view of the
field.Through an international approach that combines both theo-
retical and empirical knowledge on entrepreneurship and market-
ing, this book informs and enhances an entrepreneurs' creativity,
their ability to bring innovations to the market and their willing-
ness to face risk and change the world.  Key components ad-
dressed include: identifying and selecting the market, determin-
ing the consumer needs cost-effectively, executing the basic ele-
ments of the marketing mix (product, price, distribution, and pro-
motion) and competing successfully in the domestic and global
markets by implementing a sound marketing plan. Numerous illus-
trative examples bring the content to life. The mix of theoretical
content,  examples,  empirical  analyses and case studies,  make
this book an excellent resource for students, professors, research-
ers, practitioners, and policymakers all over the world.Academic
Entrepreneurship: Creating The Ecosystem For Your University-
World ScientificWith the increasing interest in entrepreneurship, a
wealth of new ideas and technologies, and a need for new sources
of revenue, the focus of this book is to provide insights on the pro-
cess, elements, and activities needed for a university to success-
fully create new entrepreneurial ventures. The topics covered in-
clude: establishing the process itself, patents and copyrights, the
role of incubators and accelerators, and funding sources for start-
ing and growing the new ventures. This book provides the basics
for  a  university  to  fulfill  its  third  mission  —  to  positively  impact
the well being of the surrounding area and the local, national, and
world  economies.GovernpreneurshipEstablishing  a  Thriving  En-
trepreneurial  Spirit  in  GovernmentEdward  Elgar  PublishingÔI
canÕt think of a more qualified scholar to tackle the difficult sub-
ject of ÒgovernpreneurshipÓ than Bob Hisrich. His vast experi-
ence in and knowledge of entrepreneurship has enabled a thor-
ough application of entrepreneurial principles to government or-
ganizations. This book should be recommended reading for every-
one in government at every level. We can only hope that a new
era of governpreneurship is launched with this useful and practi-
cal guide.Õ Ð Thomas N. Duening, University of Colorado, US Chal-
lenging the traditional view that entrepreneurship is exclusively a
private-sector concern, Governpreneurship presents a compelling
argument for increased focus on entrepreneurship in public sector
organizations. The only book to date to focus specifically on gov-

ernment  entrepreneurship,  this  innovative  volume  combines
Robert D. HisrichÕs vast theoretical knowledge with the practical
experience of Amr Al-Dabbagh, who applied entrepreneurship in
the Saudi public sector with excellent results. Featuring forewords
by former US President Bill Clinton and former Malaysian Prime
Minister Dr. Mahathir Mohamad, as well as four case studies that
demonstrate the effectiveness of government entrepreneurship in
action, this fascinating book breaks new ground in a rapidly grow-
ing field. In a time when government funds are being reduced and
its services increasingly questioned, fostering an entrepreneurial
spirit within the government becomes a vital concern. Although
there is no ideal model for achieving government entrepreneur-
ship, this volume outlines a number of innovative strategies de-
signed to help public sector managers undertake their public mis-
sion while developing an entrepreneurial culture within their or-
ganization.  The  authors  offer  thorough  and  indispensible  advice
covering  every  aspect  of  government  entrepreneurship,  from
framework to policy to funding and beyond. Finally, the book con-
cludes with four case studies that explore successful government
entrepreneurial undertakings in Ireland, Singapore, Saudi Arabia
and  Switzerland.  Government  officials  and  other  leaders  in  the
public sector will find this book an indispensible guide to establish-
ing an entrepreneurial focus in their organizations. Professors and
students working in entrepreneurship, public sector management,
and other business-related fields will also have much to admire in
this  innovative  addition  to  the  literature.EntrepreneurshipMc-
Graw-Hill/IrwinThe 8th Edition of Entrepreneurship, by Robert His-
rich, Michael Peters and Dean Shepherd has been designed to
clearly instruct students on the process of formulating, planning,
and implementing a new venture. Students are exposed to de-
tailed descriptions of ‘how to’ embark on a new venture in a logi-
cal manner. Comprehensive cases at the end of the text have
been hand-picked by the authors to go hand-in-hand with chapter
concepts. The superb author team of Hisrich, Peters, and Shep-
herd draw from their distinct backgrounds to create a book that
addresses the dynamics of  today’s  entrepreneurial  challenges.
From Bob Hisrich’s expertise in global entrepreneurship to Mike
Peter’s background as a both a real-life entrepreneur and academ-
ic  to  Dean Shepherd’s  current  research  on  cognition  and en-
trepreneurial mindset, this book balances the crucial line between
modern theory and practice.Technology EntrepreneurshipTaking

Innovation to  the MarketplaceAcademic PressThe focus of  this
book is on technology ventures — how they start, operate, and
sometimes exit  profitably.  In short,  it  covers all  the elements re-
quired to launch a successful technology company, including dis-
cussion of cutting-edge trends such as "entrepreneurial method"
and "lean startup," emphasis on the ideation process and develop-
ment of an effective business plan, coverage of product and mar-
ket development, intellectual property, structuring your venture,
raising capital,  sales and marketing, people management,  and
even  strategies  for  exiting  your  venture.  This  is  not  another
armchair book about entrepreneurship. It’s a working guide for en-
gineers and scientists who want to actually be entrepreneurs. An
intense  focus  on  product  design  and  development,  with  cus-
tomers and markets in mind Extensive discussion of intellectual
property development,  management,  and protection Potent in-
sights into marketing and selling technology products to the glob-
al  marketplace  Techniques  for  forecasting  financials,  raising
funds, and establishing venture valuation Best practices in ven-
ture leadership and managing growth Overview of various exit
strategies and how to prepare the venture for exitAdvanced Intro-
duction  to  EntrepreneurshipEdward  Elgar  PublishingøElgar  Ad-
vanced Introductions are stimulating and thoughtful introductions
to major  fields in  the social  sciences,  business and law,  expertly
written by some of the world�s leading scholars. Designed to be
accessible  yet  rigorous,  they  offer  concise  anEntrepreneurshipS-
tarting, Developing, and Managing a New EnterpriseMcGraw-Hill/Ir-
winEntrepreneurship, by Robert Hisrich, Michael Peters and Dean
Shepherd has been designed to clearly instruct students on the
process of formulating, planning, and implementing a new ven-
ture. Students are exposed to detailed descriptions of 'how to' em-
bark on a new venture in a logical manner. Comprehensive cases
at the end of the text have been hand-picked by the authors to go
hand-in-hand with chapter concepts.. . The superb author team of
Hisrich,  Peters,  and  Shepherd  draw  from  their  distinct  back-
grounds to create a book that addresses the dynamics of today's
entrepreneurial challenges. From Bob Hisrich's expertise in global
entrepreneurship to Mike Peter's background as a both a real-life
entrepreneur and academic to Dean Shepherd's current research
on cognition and entrepreneurial mindset, this book balances the
crucial line between modern theory and practice. .Entrepreneur-
shipMcGraw-Hill  EducationEntrepreneurship,  by  Robert  Hisrich,
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Michael Peters and Dean Shepherd has been designed to clearly
instruct students on the process of formulating, planning, and im-
plementing a new venture. Students are exposed to detailed de-
scriptions of ‘how to’ embark on a new venture in a logical mann-
er. Comprehensive cases at the end of the text have been hand-
picked by the authors to go hand-in-hand with chapter concepts.
The superb author team of Hisrich, Peters, and Shepherd draw
from their distinct backgrounds to create a book that addresses
the dynamics of today’s entrepreneurial challenges. From Bob His-
rich’s expertise in global entrepreneurship to Mike Peter’s back-
ground as a both a real-life entrepreneur and academic to Dean
Shepherd’s  current  research  on  cognition  and  entrepreneurial
mindset, this book balances the crucial line between modern theo-
ry  and  practice.Gender  and  Family  EntrepreneurshipRoutled-
geThis book focuses on gender and family entrepreneurship, as
they are interrelated concepts particularly important in today’s
global society. The book highlights the significance of the role of
gender in the development and growth of family businesses. It
helps readers understand the role of family dynamics in business,
particularly in terms of succession planning, strategic develop-
ment and internationalization. Often, both gender and family en-
trepreneurship are studied independently, but this book aims to
marry both perspectives with a novel approach. This creates a
synergy between gender and family entrepreneurship that increas-
es the potential value to entrepreneurship scholarship, policy and
business practice. This edited book is a useful and insightful addi-
tion  to  the  entrepreneurship  field.Effective  Entrepreneurial  Man-
agementStrategy, Planning, Risk Management, and Organization-
SpringerThis textbook provides a comprehensive overview of the
essential  issues  in  effective  entrepreneurial  management.  It  first
introduces readers to the fundamentals of entrepreneurial man-
agement, the nature of entrepreneurial managers and business
planning, before exploring the specific topics of creativity and in-
novation, risk management, entrepreneurial marketing and organi-
zation as well as financing. The authors then move to contempo-
rary  topics  such  as  entrepreneurial  growth  strategies,  e-com-
merce challenges, ethical and socially responsible entrepreneurial
management, franchising, and managing entrepreneurial family
ventures. Each chapter provides a case study and several prac-
tice-based examples to help explain the concepts. By providing a
truly international approach, this text offers ample theoretical and

empirical insights into entrepreneurship and small business man-
agement. It is a valuable and up-to-date resource for teachers
and  students  of  entrepreneurship.EntrepreneurshipMcGraw-Hill
EducationThe 9th Edition of Entrepreneurship, by Robert Hisrich,
Michael Peters and Dean Shepherd has been designed to clearly
instruct students on the process of formulating, planning, and im-
plementing a new venture. Students are exposed to detailed de-
scriptions of ‘how to’ embark on a new venture in a logical mann-
er. Comprehensive cases at the end of the text have been hand-
picked by the authors to go hand-in-hand with chapter concepts.
The superb author team of Hisrich, Peters, and Shepherd draw
from their distinct backgrounds to create a book that addresses
the dynamics of today’s entrepreneurial challenges. From Bob His-
rich’s expertise in global entrepreneurship to Mike Peter’s back-
ground as a both a real-life entrepreneur and academic to Dean
Shepherd’s  current  research  on  cognition  and  entrepreneurial
mindset, this book balances the crucial line between modern theo-
ry  and  practice.Corporate  Entrepreneurship:  How  to  Create  a
Thriving Entrepreneurial Spirit Throughout Your CompanyMcGraw
Hill ProfessionalBeat the competition with INTERNAL INNOVATION
If 3M’s corporate leadership hadn’t given researcher Art Fry a cre-
ative outlet, the world would never have seen the Post-it Note . . .
Corporate  entrepreneurs,  intrapreneurs,  mavericks.  No  matter
what name they go by, these innovators are the pioneering forces
within an organization who spark new enterprises, products, ser-
vices, and processes to combat increased global competition. Cor-
porate Entrepreneurship shows you how to develop and grow
your organization by designing the culture, structure, strategies,
and policies that encourage and support internal entrepreneurial
ventures.  Bestselling  author  and  world-renowned entrepreneur
Robert Hisrich teams up with global management expert Claudine
Kearney  to  provide  action  plans,  techniques,  and  insights  for
establishing an organizational culture that allows intrapreneurs to
develop the entrepreneurial ventures that will secure value and
generate new growth in your company. Every day, globalization
and technological advancements continue to put more of your
competitors within reach of your customers. In order for your com-
pany to stay attractive and thrive, you need the proven tools and
tactics in this book to: Identify, evaluate, and fund venture oppor-
tunities  Recognize  bright  corporate  entrepreneurs  and  create
their compensation plans Create business plans that avoid failure,

optimize success, and develop and sustain corporate venturing
Manage  the  internal  politics  of  venturing  Effectively  implement
corporate venturing into your organization Hisrich uses illustrative
examples from his experience consulting for such global compa-
nies as 3M, Alcoa, Westinghouse, Citi, and many others. Through
informative, well-researched case studies, he demonstrates how
his concepts help companies prosper over the long run, gain mar-
ket share, and stay on the cutting edge of their potential. If your
employees aren’t innovating, your company is losing its competi-
tive edge. Use Corporate Entrepreneurship to give your mavericks
what  they  need  to  keep  your  company  on  top—all  over  the
world.Digital  EntrepreneurshipImpact  on  Business  and  Socie-
tySpringer NatureThis open access book explores the global chal-
lenges and experiences related to digital entrepreneurial activi-
ties, using carefully selected examples from leading companies
and economies that shape world business today and tomorrow.
Digital entrepreneurship and the companies steering it have an
enormous global impact; they promise to transform the business
world and change the way we communicate with each other. Th-
ese  companies  use  digitalization  and  artificial  intelligence  to  en-
hance the quality of decisions and augment their business and
customer operations. This book demonstrates how cloud services
are continuing to evolve; how cryptocurrencies are traded in the
banking industry;  how platforms are created to commercialize
business, and how, taken together, these developments provide
new opportunities in the digitalized era. Further, it discusses a
wide range of digital factors changing the way businesses oper-
ate,  including  artificial  intelligence,  chatbots,  voice  search,  aug-
mented and virtual reality, as well as cyber threats and data priva-
cy management. “Digitalization mirrors the Industrial Revolution’s
impact. This book provides a complement of perspectives on the
opportunities emanating from such a deep seated change in our
economy. It is a comprehensive collection of thought leadership
mapped  into  a  very  useful  framework.  Scholars,  digital  en-
trepreneurs  and practitioners  will  benefit  from this  timely  work.”
Gina O’Connor, Professor of Innovation Management at Babson
College, USA “This book defines and delineates the requirements
for companies to enable their businesses to succeed in a post--
COVID19 world. This book deftly examines how to accomplish and
achieve digital entrepreneurship by leveraging cloud computing,
AI,  IoT  and  other  critical  technologies.  This  is  truly  a  unique
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“must-read” book because it goes beyond theory and provides
practical examples.” Charlie Isaacs, CTO of Customer Connection
at Salesforce.com, USA "This book provides digital entrepreneurs
useful guidance identifying, validating and building their venture.
The international authors developed new perspectives on digital
entrepreneurship that can support to create impact ventures.” Fe-
lix Staeritz, CEO FoundersLane, Member of the World Economic Fo-
rum Digital Leaders Board and bestselling author of FightBack,
GermanyEntrepreneurshipMcGraw-Hill  RyersonEntrepreneurship,
by Robert Hisrich, Michael Peters and Dean Shepherd has been de-
signed to clearly instruct students on the process of formulating,
planning, and implementing a new venture. Students are exposed
to detailed descriptions of 'how to' embark on a new venture in a
logical manner. Comprehensive cases at the end of the text have
been hand-picked by the authors to go hand-in-hand with chapter
concepts.. . The superb author team of Hisrich, Peters, and Shep-
herd draw from their distinct backgrounds to create a book that
addresses the dynamics of  today's  entrepreneurial  challenges.
From Bob Hisrich's expertise in global entrepreneurship to Mike
Peter's background as a both a real-life entrepreneur and academ-
ic  to  Dean Shepherd's  current  research  on  cognition  and en-
trepreneurial mindset, this book balances the crucial line between
modern theory and practice. .Entrepreneurship with PowerWebIr-
win Professional PubEntrepreneurship by Hisrich and Peters is in-
tended  for  the  undergraduate  and  graduate  courses  in  en-
trepreneurship and has been designed to instruct students on
how to formulate, plan and implement a new venture. Students
are exposed to detailed descriptions of 'how to' embark on a new
venture in a logical manner. Actual case studies and entrepreneur
profiles  help  illustrate  successful  and  not-so-successful  ven-
tures.Entrepreneurship, Intrapreneurship, and Venture CapitalThe
Foundation of Economic RenaissanceFree PressManaging Innova-
tion and EntrepreneurshipSAGE PublicationsThe first book to look
at innovation/entrepreneurship from an international perspective,
Managing Innovation and Entrepreneurship: A Global Perspective
provides a step-by-step process for managing innovation and en-
trepreneurship in an organization in both turbulent and stable eco-
nomic times. Authors Robert D. Hisrich and Claudine Kearney de-
monstrate how to manage innovation on a day-to-day basis—us-
ing a wide range of real world scenarios, theories, principles, best
practices, case studies, and modern examples. The book provides

detailed coverage of each aspect of the process of innovation re-
quired to achieve success, including what it takes to build an inno-
vative and entrepreneurial organization, how to develop innova-
tion and entrepreneurship in both individuals and teams, how to
manage and operationalize innovation and entrepreneurship, how
to develop a global business plan, and more.Marketing for En-
trepreneurs and SMEsA Global PerspectiveEdward Elgar Publishin-
gIn recent years, entrepreneurs and SMEs have been forced to
adapt to a rapidly changing, increasingly globalized world, an evo-
lution that has had a profound impact on marketing strategies.
This  timely  volume  identifies  the  many  new  opportunities  avail-
able to entrepreneurs and SMEs in the global marketplace, and
offers  tactical  and  strategic  marketing  approaches  to  help  them
succeed in the modern business world.Entrepreneurial FinanceA
Global PerspectiveSAGE PublicationsA practical approach for en-
trepreneurs and investors Entrepreneurial Finance provides read-
ers  with the fundamental  knowledge to finance,  start,  grow,  and
value new ventures, without the complex finance terms and calcu-
lations. This comprehensive yet practical approach incorporates a
global perspective that appeals to entrepreneurs, investors, and
students with diverse backgrounds, knowledge, and experience.
From Facebook to Camera+, Gary Gibbons, Robert D. Hisrich, and
Carlos M. DaSilva use real-world examples and their professional
experiences to bring concepts to life. This text is one of the most
readable books in the market without compromising high quality
content and resources.Are Small Firms Important? Their Role and
ImpactSpringer Science & Business MediaAre Small Firms Impor-
tant? Their Role and Impact proposes and supports the claim that
small firms make two indispensable contributions to the economy.
First, they are an integral part of the renewal process that per-
vades market economies. New and small firms play a crucial role
in  experimentation  and  innovation  that  leads  to  technological
change,  productivity  and  economic  growth.  Second,  small  firms
are the essential mechanism by which millions enter the econom-
ic and social mainstream of American society. The public policy
implications for sustained economic growth and social well-being
is the continued high-level creation of new and small firms by all
segments of society. It should be the role of government policy to
facilitate that process by eliminating entry barriers, lowering trans-
action costs, and minimizing regulation.Fire Someone TodayAnd
Other Surprising Tactics for Making Your Business a SuccessTho-

mas NelsonShould you take the time to visit customers and suppli-
ers in person? Absolutely. Who makes the best accountant? A pes-
simist. What do you do with a good employee who is a jerk? Fire
him! Whether you are a young company that's just starting out or
a mature business looking to grow, Bob pritchett's hands-on ad-
vice and practical examples are a must-read for every manager,
business owner, and entrepreneur. Inside this book, you will not
find  Thirteen  Incontrovertible  Laws  of  Excellence.  You  won't  find
motivational clichés to frame and put on your desk. And there are
no step-by-step instructions for writing a business plan. Instead,
in Fire Someone Today, you'll read what Pritchett has discovered
through his years of experience as an entrepreneur and small
business owner. It is a book about what to do, what not to do, and
why. For your business, it could be that one piece of advice that
makes all the difference . . . and even give you a few laughs along
the way. "A year's worth of lunches with someone who has been
way down the road and taken a lot of lumps." ?Guy Kawasaki, Au-
thor, The Art of the Start "Made you think! And that's more than
you can hope for from the typical business book, that's for sure.
Everyone who manages anyone needs to think about the stuff in-
side." ?Seth Godin, Author, All Marketers are Liars "Bob Pritchett
has written a classic for anyone running or starting up a small to
mid-sized  business.  There's  compelling  information  on  every
page." ?Pat Williams, Senior Vice President, Orlando Magic "Fire
Someone Today is a breakthrough for those of us who hate wad-
ing through theoretical business books." ?Kevin Cable, Cofounder,
Cascadia CapitalCreating Entrepreneurial Supply ChainsA Guide
for Innovation and GrowthJ. Ross PublishingThis title focuses on
opportunities for growth and innovation through entrepreneurial
supply chains, taking the reader through the entire process of op-
portunity  identification,  due  diligence,  writing  the  business  plan,
managing risks, integrating the entrepreneurial supply chain ven-
ture, and reaping the payoff.World Encyclopedia of Entrepreneur-
shipEdward Elgar PublishingThis second edition of a classic refer-
ence work, written by some of the most eminent academics in the
field, contains over 30 per cent more entries on entrepreneurship.
Comprehensive in scope, it includes topics from business angels,
to export services to family business and uncertainty and venture
capital.  There are also entries on individuals including George
Eastman, Howard Hughes, Joseph Schumpeter and Walt Disney.
Providing its readers with a unique point of reference, as well as
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stimulus for further research, this Encyclopedia is an indispens-
able tool for anyone interested in entrepreneurship, particularly
students, scholars and researchers.Trailblazing in Entrepreneur-
shipCreating New Paths for Understanding the FieldSpringerThis
book is open access under a CC BY 4.0 license.In this book, the au-
thors present a challenge for future research to build a stronger,
more  complete  understanding  of  entrepreneurial  phenomena.
They argue that this more complete picture of entrepreneurial
phenomena will likely come from scholars who undertake at least
some trailblazing projects; from scholars who broaden the range
of research questions, the potential outcomes of entrepreneurial
action, and the selection and combination of research methods;
and from researchers who avoid the endless debates about the
margins of the field and its sub-fields or about whether one theo-
retical  or  philosophical  lens  is  superior  to  another.  This  book
offers suggestions for future research through a variety of topics
including prosocial action, innovation, family business, sustainabili-
ty  and  development,  and  the  financial,  social,  and  psychological
costs of failure. It promises to make an important contribution to
the  development  of  the  field  and help  academics,  organizations,
and society make useful contributions to the generation of en-
trepreneurial  research.Entrepreneurship  for  EveryoneA  Student
TextbookSAGE'Innovative, well organised, readable and authorita-
tive. This is a text that takes a modern and refreshing approach to
a subject that is an essential ingredient on today's economic agen-
da' - Graham Beaver, Professor of Strategic Management, Visiting
Professor to Queensland University of Technology, Fellow of the
University  of  Warwick  Not  everyone  who  wants  to  study  en-
trepreneurship has a theoretical background in business. Specifi-
cally written for students who do not have a strong business theo-
ry  background,  the  authors  of  Entrepreneurship  for  Everyone
bring alive the crucial issues for understanding this dynamic field.
Going beyond the traditional textbook, the authors equip students
with the necessary business knowledge and essential practical ad-
vice on applying that knowledge in the real world, to a range of
types of industry - from sustainable industries, information tech-
nology, healthcare, biotechnology, as well as the musical and cre-
ative industries. Key entrepreneurship concepts that are covered
include: - the theories and tools of creative thinking - market re-
search - intellectual property protection - relevant economics If
you are coming to this area anew, and especially if you are inter-

ested in how entrepreneurship is applied, putting this text back
on  the  shelf  could  cost  you  real  success.Studyguide  for  En-
t r e p r e n e u r s h i p  b y  R o b e r t  D .  H i s r i c h ,  I s b n
9780073530321Cram101Never HIGHLIGHT a Book Again! Virtual-
ly all of the testable terms, concepts, persons, places, and events
from the  textbook  are  included.  Cram101  Just  the  FACTS101
studyguides give all of the outlines, highlights, notes, and quizzes
for  your  textbook with optional  online comprehensive practice
tests.  Only  Cram101  is  Textbook  Specific.  Accompanys:
9780073530321 .Loose-Leaf for EntrepreneurshipMcGraw-Hill Edu-
cationEntrepreneurship,  by  Robert  Hisrich,  Michael  Peters  and
Dean Shepherd has been designed to clearly instruct students on
the process of formulating, planning, and implementing a new
venture. Students are exposed to detailed descriptions of ‘how to’
embark on a new venture in a logical manner. Comprehensive cas-
es at the end of the text have been hand-picked by the authors to
go hand-in-hand with chapter concepts, helping to reinforce key
topics. The superb author team of Hisrich, Peters, and Shepherd
draw from their distinct backgrounds to create a book that ad-
dresses the dynamics of todays entrepreneurial challenges. From
Bob Hisrichs expertise in global entrepreneurship to Mike Peters
background as a both a real-life entrepreneur and academic to
Dean  Shepherds  current  research  on  cognition  and  en-
trepreneurial mindset, this book balances the crucial line between
modern theory and practice.Includes Connect: A highly reliable,
easy-to-use homework and learning management solution that
embeds learning science and award-winning adaptive tools to im-
prove student results.Small Business SolutionsHow to Fix and Pre-
vent the 13 Biggest Problems That Derail BusinessMcGraw Hill Pro-
fessionalProven  tools  for  solving  today's  most  persistent  en-
trepreneurial  headaches--and  keeping  the  focus  on  business
growth Operating a small business presents entrepreneurs with a
continuing series of problems that need to be solved--and, usual-
ly, the smaller the business, the bigger the problems. Small Busi-
ness Solutions focuses on 13 crises that crop up again and again
in most small  businesses, and details how entrepreneurs have
identified and successfully solved them. As a longtime consultant
to start-up businesses, Robert Hisrich has seen these solutions
work in scores of small businesses, both in the United States and
abroad.  He  divides  Small  Business  Solutions  into  three  cate-
gories--marketing,  finance,  and  overall  management--and  pro-

vides market-proven solutions to problem areas in each: Sales &
Marketing--Turning  sales  into  profits,  focusing  a  business  Fi-
nance--Raising capital, monitoring and managing cash flow, valu-
ing a business Management--Choosing the right partner, changing
style as a business grows, and moreEntrepreneurshipMcGraw-Hil-
l/IrwinEntrepreneurship,  by  Robert  Hisrich,  Michael  Peters  and
Dean Shepherd has been designed to clearly instruct students on
the process of formulating, planning, and implementing a new
venture. Students are exposed to detailed descriptions of 'how to'
embark on a new venture in a logical manner. Comprehensive cas-
es at the end of the text have been hand-picked by the authors to
go hand-in-hand with chapter concepts.. . The superb author team
of Hisrich, Peters, and Shepherd draw from their distinct back-
grounds to create a book that addresses the dynamics of today's
entrepreneurial challenges. From Bob Hisrich's expertise in global
entrepreneurship to Mike Peter's background as a both a real-life
entrepreneur and academic to Dean Shepherd's current research
on cognition and entrepreneurial mindset, this book balances the
crucial line between modern theory and practice. .Entrepreneurial
OpportunitiesEdward Elgar PubThis authoritative collection pre-
sents  the  most  important  and  influential  contributions  to  the
study of entrepreneurial opportunity. the first section investigates
the nature of entrepreneurial opportunity. the second presents
the best work of the last ten years on the dynamics and nature of
opportunity emergence. the careful selection of articles, alongside
an original introduction by the editors, concludes by highlighting
the varying contexts in which entrepreneurial opportunity can oc-
cur and strategies for researching it.Negotiation for Entrepreneur-
shipAchieving a Successful OutcomeThe Entrepreneurial Rise in
Southeast AsiaThe Quadruple Helix Influence on Technological In-
novationSpringerThe Entrepreneurial Rise in Southeast Asia ex-
amines the start-up scene environments in Singapore, Malaysia,
Vietnam, Thailand, and Indonesia. The contributors to this volume
explore government strategies to support start-up communities,
local challenges, and unique strengths of each country. They an-
swer key questions framing policy and strategic decision-making
at  the firm,  industry,  national,  and regional  levels,  such as:  How
does technological advance occur, and what are the process and
institutions involved? Which cultural characteristics serve to pro-
mote or impede innovation? And, in what ways is wealth distribut-
ed or concentrated?Entrepreneurial StrengthsFinderA tool to help
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mentors, coaches, investors, and entrepreneurs find, engage, and
develop the unsung heroes of the global economy. Who has the
most innate talent for building and sustaining a business? How
can we find these people who are so crucial  to the future of  the
American and global economy? What are the personality charac-
teristics and behaviors that lead to venture formation and suc-
cess? Entrepreneurial StrengthsFinder delves into the psychology
of the entrepreneur. Gallup research shows that decisions and ac-
tions influenced by the personality of the entrepreneur impact the
survival and growth of any venture. Gallup Chairman Jim Clifton,
author of The Coming Jobs War, trumpets the essential role en-
trepreneurs play in reviving the American and global economy,
and Sangeeta Bharadwaj Badal, primary researcher for Gallup’s
Entrepreneurship and Job Creation initiative, spells out the ten de-
mands  of  great  entrepreneurs,  including  Know  Your  Personal
Brand and Take on Challenges. With strategies and action items
for building successful ventures, the book also features an online
test that measures readers’ entrepreneurial potential.
Recognizing the unique needs of the technology startup, Duening
focuses on intellectual property development, funding, and mar-
keting/selling more than other texts in this market. Extensive use
of technology examples, case studies, and assignments keeps the
book relevant and motivating for engineering students. Rich in
case studies, examples, and in-chapter elements that focus on
the challenges of launching and operating a technology venture In-
-depth examination of intellectual property development, valua-
tion, deal structuring, and equity preservation, issues of most rele-
vance to technology start-ups Extensive discussion of technology
management and continuous innovation as a competitive advan-
tage Addresses the issue of leading, managing, motivating, and
compensating technical workers More time on the fundamentals
of marketing and selling, as these are elements of entrepreneur-
ship commonly most neglected by engineers and scientists
Entrepreneurship,  by  Robert  Hisrich,  Michael  Peters  and Dean
Shepherd has been designed to clearly instruct students on the
process of formulating, planning, and implementing a new ven-
ture. Students are exposed to detailed descriptions of ‘how to’ em-
bark on a new venture in a logical manner. Comprehensive cases
at the end of the text have been hand-picked by the authors to go
hand-in-hand with chapter concepts. The superb author team of
Hisrich,  Peters,  and  Shepherd  draw  from  their  distinct  back-

grounds to create a book that addresses the dynamics of today’s
entrepreneurial challenges. From Bob Hisrich’s expertise in global
entrepreneurship to Mike Peter’s background as a both a real-life
entrepreneur and academic to Dean Shepherd’s current research
on cognition and entrepreneurial mindset, this book balances the
crucial line between modern theory and practice.
The focus of this book is on technology ventures — how they
start, operate, and sometimes exit profitably. In short, it covers all
the elements required to launch a successful technology com-
pany, including discussion of cutting-edge trends such as "en-
trepreneurial method" and "lean startup," emphasis on the idea-
tion process and development of an effective business plan, cover-
age of product and market development, intellectual property,
structuring your venture, raising capital, sales and marketing, peo-
ple management, and even strategies for exiting your venture.
This is not another armchair book about entrepreneurship. It’s a
working guide for engineers and scientists who want to actually
be entrepreneurs. An intense focus on product design and devel-
opment, with customers and markets in mind Extensive discus-
sion of intellectual property development, management, and pro-
tection Potent insights into marketing and selling technology prod-
ucts  to  the  global  marketplace  Techniques  for  forecasting  finan-
cials, raising funds, and establishing venture valuation Best prac-
tices in venture leadership and managing growth Overview of vari-
ous exit strategies and how to prepare the venture for exit
This second edition of a classic reference work, written by some
of the most eminent academics in the field, contains over 30 per
cent more entries on entrepreneurship. Comprehensive in scope,
it includes topics from business angels, to export services to fami-
ly business and uncertainty and venture capital. There are also en-
tries on individuals including George Eastman, Howard Hughes,
Joseph Schumpeter and Walt Disney. Providing its readers with a
unique point of reference, as well as stimulus for further research,
this Encyclopedia is an indispensable tool for anyone interested in
entrepreneurship, particularly students, scholars and researchers.
Are Small Firms Important? Their Role and Impact proposes and
supports the claim that small firms make two indispensable contri-
butions to the economy. First, they are an integral part of the re-
newal process that pervades market economies. New and small
firms  play  a  crucial  role  in  experimentation  and  innovation  that
leads to technological change, productivity and economic growth.

Second,  small  firms  are  the  essential  mechanism  by  which  mil-
lions enter the economic and social mainstream of American socie-
ty. The public policy implications for sustained economic growth
and social well-being is the continued high-level creation of new
and small firms by all segments of society. It should be the role of
government policy to facilitate that process by eliminating entry
barriers, lowering transaction costs, and minimizing regulation.
This authoritative collection presents the most important and in-
fluential contributions to the study of entrepreneurial opportunity.
the first section investigates the nature of entrepreneurial oppor-
tunity. the second presents the best work of the last ten years on
the dynamics and nature of opportunity emergence. the careful
selection of articles, alongside an original introduction by the edi-
tors, concludes by highlighting the varying contexts in which en-
trepreneurial opportunity can occur and strategies for researching
it.
This book focuses on gender and family entrepreneurship, as they
are interrelated concepts particularly important in today’s global
society. The book highlights the significance of the role of gender
in the development and growth of family businesses. It helps read-
ers understand the role of family dynamics in business, particular-
ly in terms of succession planning, strategic development and in-
ternationalization. Often, both gender and family entrepreneur-
ship are studied independently, but this book aims to marry both
perspectives with a novel approach. This creates a synergy be-
tween gender and family entrepreneurship that increases the po-
tential value to entrepreneurship scholarship, policy and business
practice. This edited book is a useful and insightful addition to the
entrepreneurship field.
A  practical  approach  for  entrepreneurs  and  investors  En-
trepreneurial  Finance  provides  readers  with  the  fundamental
knowledge to finance, start, grow, and value new ventures, with-
out the complex finance terms and calculations. This comprehen-
sive yet practical approach incorporates a global perspective that
appeals to entrepreneurs, investors, and students with diverse
backgrounds, knowledge, and experience. From Facebook to Cam-
era+, Gary Gibbons, Robert D. Hisrich, and Carlos M. DaSilva use
real-world examples and their professional experiences to bring
concepts to life. This text is one of the most readable books in the
market without compromising high quality content and resources.
In recent years,  entrepreneurs and SMEs have been forced to
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adapt to a rapidly changing, increasingly globalized world, an evo-
lution that has had a profound impact on marketing strategies.
This  timely  volume  identifies  the  many  new  opportunities  avail-
able to entrepreneurs and SMEs in the global marketplace, and
offers  tactical  and  strategic  marketing  approaches  to  help  them
succeed in the modern business world.
This book is open access under a CC BY 4.0 license.In this book,
the authors present a challenge for future research to build a
stronger, more complete understanding of entrepreneurial pheno-
mena.  They  argue  that  this  more  complete  picture  of  en-
trepreneurial phenomena will likely come from scholars who un-
dertake at  least  some trailblazing projects;  from scholars who
broaden the range of research questions, the potential outcomes
of entrepreneurial action, and the selection and combination of re-
search methods; and from researchers who avoid the endless de-
bates  about  the  margins  of  the  field  and  its  sub-fields  or  about
whether  one  theoretical  or  philosophical  lens  is  superior  to
another. This book offers suggestions for future research through
a variety of topics including prosocial action, innovation, family
business,  sustainability  and  development,  and  the  financial,  so-
cial, and psychological costs of failure. It promises to make an im-
portant contribution to the development of the field and help aca-
demics, organizations, and society make useful contributions to
the generation of entrepreneurial research.
The 8th Edition of Entrepreneurship, by Robert Hisrich, Michael
Peters and Dean Shepherd has been designed to clearly instruct
students on the process of formulating, planning, and implement-
ing a new venture. Students are exposed to detailed descriptions
of ‘how to’ embark on a new venture in a logical manner. Compre-
hensive cases at the end of the text have been hand-picked by
the authors to go hand-in-hand with chapter concepts. The superb
author team of Hisrich, Peters, and Shepherd draw from their dist-
inct backgrounds to create a book that addresses the dynamics of
today’s entrepreneurial challenges. From Bob Hisrich’s expertise
in global entrepreneurship to Mike Peter’s background as a both a
real-life entrepreneur and academic to Dean Shepherd’s current
research on cognition and entrepreneurial mindset, this book bal-
ances the crucial line between modern theory and practice.
This open access book explores the global challenges and experi-
ences related to digital entrepreneurial activities, using carefully
selected examples from leading companies and economies that

shape world business today and tomorrow. Digital entrepreneur-
ship and the companies steering it have an enormous global im-
pact; they promise to transform the business world and change
the way we communicate with each other. These companies use
digitalization  and  artificial  intelligence  to  enhance  the  quality  of
decisions and augment their business and customer operations.
This  book demonstrates  how cloud services  are  continuing to
evolve; how cryptocurrencies are traded in the banking industry;
how platforms are created to commercialize business, and how,
taken together, these developments provide new opportunities in
the digitalized era. Further, it discusses a wide range of digital fac-
tors changing the way businesses operate, including artificial intel-
ligence, chatbots, voice search, augmented and virtual reality, as
well as cyber threats and data privacy management. “Digitaliza-
tion mirrors the Industrial Revolution’s impact. This book provides
a complement of  perspectives on the opportunities emanating
from such a deep seated change in our economy. It is a compre-
hensive collection of thought leadership mapped into a very use-
ful framework. Scholars, digital entrepreneurs and practitioners
will benefit from this timely work.” Gina O’Connor, Professor of In-
novation Management at Babson College, USA “This book defines
and delineates the requirements for companies to enable their
businesses to succeed in a post-COVID19 world. This book deftly
examines how to accomplish and achieve digital entrepreneurship
by leveraging cloud computing, AI, IoT and other critical technolo-
gies. This is truly a unique “must-read” book because it goes be-
yond theory  and provides  practical  examples.”  Charlie  Isaacs,
CTO of Customer Connection at Salesforce.com, USA "This book
provides digital entrepreneurs useful guidance identifying, validat-
ing and building their venture. The international authors devel-
oped new perspectives on digital entrepreneurship that can sup-
port to create impact ventures.” Felix Staeritz,  CEO Founders-
Lane,  Member  of  the  World  Economic  Forum  Digital  Leaders
Board and bestselling author of FightBack, Germany
Entrepreneurship by Hisrich and Peters is intended for the under-
graduate and graduate courses in entrepreneurship and has been
designed to instruct students on how to formulate, plan and imple-
ment a new venture. Students are exposed to detailed descrip-
tions of 'how to' embark on a new venture in a logical manner. Ac-
tual case studies and entrepreneur profiles help illustrate success-
ful and not-so-successful ventures.

With the increasing interest in entrepreneurship, a wealth of new
ideas and technologies, and a need for new sources of revenue,
the focus of this book is to provide insights on the process, ele-
ments, and activities needed for a university to successfully cre-
ate new entrepreneurial  ventures.  The topics covered include:
establishing the process itself, patents and copyrights, the role of
incubators and accelerators, and funding sources for starting and
growing the new ventures. This book provides the basics for a uni-
versity to fulfill its third mission — to positively impact the well be-
ing of the surrounding area and the local,  national,  and world
economies.
'Innovative, well organised, readable and authoritative. This is a
text that takes a modern and refreshing approach to a subject
that is an essential ingredient on today's economic agenda' - Gra-
ham Beaver, Professor of Strategic Management, Visiting Profes-
sor to Queensland University of Technology, Fellow of the Universi-
ty of Warwick Not everyone who wants to study entrepreneurship
has a theoretical  background in  business.  Specifically  written for
students who do not have a strong business theory background,
the authors of Entrepreneurship for Everyone bring alive the cru-
cial issues for understanding this dynamic field. Going beyond the
traditional textbook, the authors equip students with the neces-
sary business knowledge and essential practical advice on apply-
ing that knowledge in the real world, to a range of types of indus-
try - from sustainable industries, information technology, health-
care, biotechnology, as well as the musical and creative indus-
tries. Key entrepreneurship concepts that are covered include: -
the theories and tools of creative thinking - market research - in-
tellectual property protection - relevant economics If you are com-
ing to this area anew, and especially if you are interested in how
entrepreneurship is applied, putting this text back on the shelf
could cost you real success.
The 9th Edition of Entrepreneurship, by Robert Hisrich, Michael
Peters and Dean Shepherd has been designed to clearly instruct
students on the process of formulating, planning, and implement-
ing a new venture. Students are exposed to detailed descriptions
of ‘how to’ embark on a new venture in a logical manner. Compre-
hensive cases at the end of the text have been hand-picked by
the authors to go hand-in-hand with chapter concepts. The superb
author team of Hisrich, Peters, and Shepherd draw from their dist-
inct backgrounds to create a book that addresses the dynamics of
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today’s entrepreneurial challenges. From Bob Hisrich’s expertise
in global entrepreneurship to Mike Peter’s background as a both a
real-life entrepreneur and academic to Dean Shepherd’s current
research on cognition and entrepreneurial mindset, this book bal-
ances the crucial line between modern theory and practice.
ÔI  canÕt  think  of  a  more  qualified  scholar  to  tackle  the  difficult
subject of ÒgovernpreneurshipÓ than Bob Hisrich. His vast experi-
ence in and knowledge of entrepreneurship has enabled a thor-
ough application of entrepreneurial principles to government or-
ganizations. This book should be recommended reading for every-
one in government at every level. We can only hope that a new
era of governpreneurship is launched with this useful and practi-
cal guide.Õ Ð Thomas N. Duening, University of Colorado, US Chal-
lenging the traditional view that entrepreneurship is exclusively a

private-sector concern, Governpreneurship presents a compelling
argument for increased focus on entrepreneurship in public sector
organizations. The only book to date to focus specifically on gov-
ernment  entrepreneurship,  this  innovative  volume  combines
Robert D. HisrichÕs vast theoretical knowledge with the practical
experience of Amr Al-Dabbagh, who applied entrepreneurship in
the Saudi public sector with excellent results. Featuring forewords
by former US President Bill Clinton and former Malaysian Prime
Minister Dr. Mahathir Mohamad, as well as four case studies that
demonstrate the effectiveness of government entrepreneurship in
action, this fascinating book breaks new ground in a rapidly grow-
ing field. In a time when government funds are being reduced and
its services increasingly questioned, fostering an entrepreneurial
spirit within the government becomes a vital concern. Although
there is no ideal model for achieving government entrepreneur-

ship, this volume outlines a number of innovative strategies de-
signed to help public sector managers undertake their public mis-
sion while developing an entrepreneurial culture within their or-
ganization.  The  authors  offer  thorough  and  indispensible  advice
covering  every  aspect  of  government  entrepreneurship,  from
framework to policy to funding and beyond. Finally, the book con-
cludes with four case studies that explore successful government
entrepreneurial undertakings in Ireland, Singapore, Saudi Arabia
and  Switzerland.  Government  officials  and  other  leaders  in  the
public sector will find this book an indispensible guide to establish-
ing an entrepreneurial focus in their organizations. Professors and
students working in entrepreneurship, public sector management,
and other business-related fields will also have much to admire in
this innovative addition to the literature.


